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Five-Dimensional Model Construction of Market Adaptability of Outdoor Recreational
Sports Industry under the Background of Double Cycle: Exploration of Mechanism Based on
Rooting Theory
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Abstract: Under the interaction between the reshaping of the global economic pattern and the transformation of the domestic
economic structure, the deepening of the new development pattern of dual circulation has brought a historical opportunity for the
reconstruction of market adaptability to the outdoor leisure and sports industry. Based on the grounded theory methodology, the
core architecture of the five-dimensional dynamic adaptation model of "market response-policy-driven-innovation empowerment-
resource collaboration-responsibility guidance" is revealed through systematic analysis of 32 policy texts, 10 typical enterprise cases
and interview data of 15 industry experts. The results show that the accurate perception of the market constitutes the basic layer, and
the consumption insight is formed through the application of big data on the demand side. As an exogenous driving force, the policy
environment generates innovation potential energy through institutional design such as special funds; Technological innovation and
brand strategy form a two-wheel drive, the former breaks through the dilemma of product homogenization, and the latter builds user
mental barriers; The resource synergy network achieves cost reduction and efficiency increase through supply chain optimization,
while the concept of sustainable development reshapes the industrial value logic through practices such as environmental protection
product lines. Through the chain reaction mechanism of "policy incentives and innovation iteration— innovation-driven market
expansion— resources feeding back ecological construction", the five-dimensional elements promote the industry to make a leap
from passively responding to market fluctuations to actively leading consumption upgrading. The conclusions of the study provide
systematic solutions for government departments to formulate differentiated subsidy policies, build a green financial system, and
enterprises to implement technology slot strategies and deploy omni-channel marketing, so as to help the industry break through the
low-end lock-in dilemma and achieve the global value chain climb.
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