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Abstract: With the development of technology and the progress of the times, the rise of online paid knowledge can help individuals
improve their professional qualities, enhance their competitiveness in the workplace, meet their personal learning needs, provide the
latest and highest-quality educational resources, and at the same time promote the professional division of labor within the industry
and industrial upgrading, and promote the innovative development of enterprises. In this context, how to enhance the purchase
intention of users of online knowledge-paying products has become a major problem that urgently needs to be solved at present.
Based on the theoretical basis of social presence and the technology acceptance model, this study examines the impact of lecturer
style and online word-of-mouth on perceived usefulness, and studies the impact of perceived ease of use, perceived usefulness, and
social presence on purchase intention.
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