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Research on the Impact of AI Art on Consumer Behavior
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Abstract: With advancements in artificial intelligence (Al) technology, Al-generated art is increasingly influencing the art market.
This study explores the impact of Al art on art consumers’ behavior, focusing on their cognition, attitudes, and aesthetic preferences
toward Al art. Through literature review and market surveys, the paper reveals the dynamic evolution of consumer attitudes toward
Al art and its underlying causes. The findings indicate that consumers’ recognition, understanding, and acceptance of Al art are fluid,
and the interaction between artists and Al technology influences their evaluation of artworks. The results offer new perspectives for
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understanding Al’s application in the art field and provide theoretical support for fostering the healthy development of Al art.
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